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* Software tracking success



¢d3dA3d04d ANODO

aquosgng SBe =N sl 103 W'E CO°F 1Y SMaN dOL dY :dY WOM4  oFS ssinuiw L 103 "W'B €0 1Y SMAN sUods dog d idv N0

INOS 8UI IO S4S = NAD = SPUSNS3MOIL + JUaW payL + SadodsoloH - Usals + Auasien = suods « uoibiay « awWuD « 532104 4B « UDLI-0-DIpald 18vaBIg
SNOILXAS 1TY  JAIT 1SOd4dNH  AGIINOD  ONIAIT AHITYIH 1SO4OTHOM VIGIW HIAL INJNNIVINIING SSINISNE  SOILITOd 39vd LNOHd

Y552 mojlog < MOJ04 4R E =y B

LSOd NOLODNIJINH dH.L

o 150d U0BULINY BUL Y2IBSS °§'N uowp3




SEARCHING THE READER

Traditional Journalist:

Idea => Research => Writing => Publishing



SEARCHING THE READER

Traditional Journalist:

Idea => Research => Writing => Publishing

Huftington Post:
Research => Writing => Publishing => Marketing



SEARCHING THE READER
e Social Media



SEARCHING THE READER

e Social Media
e Realtime Feedback



SEARCHING THE READER

e Social Media
e Realtime Feedback
e Different Headlines



SEARCHING THE READER

Social Media
Realtime Feedback
Different Headlines

Automated Adjustment



SEARCHING THE READER

Social Media

Realtime Feedback
Different Headlines
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Stop focusing on content,

start thinking about people.

Stop focusing on informing/teaching,

Start building relationships.
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What if we made a channel

with inspirational videos?
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[f we all worked together,

we would not have to produce new content.

But by uniting our content,

we could become visible for the rest of the world.
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